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AN Exhibition of the Arts and Crafts 
will be held at Copley Hall, Boston, 
from April 5 to 1 7. It will represent 
the application of art to industry, 
and comprise the manufactured articles and 
the original designs for same. 

Applications for space so far received 
indicate that the exhibition will be most 
interesting, and should have a distinct impor- 
tance in its influence upon the development 
of the arts which enter into articles of common 
manufacture. 
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ALTHOUGH the fad of collecting 
posters seems to be dying out, there 
is, and always will be, a demand for 
posters for advertising purposes ; and 
a design which possesses merit is sure to meet 
with a ready sale. Among professional de- 
signers, none receive larger salaries than those 
whose work is confined to the making of 
posters. The field is a large one, and as good 
work is rare, it is worthy the attention of art 
students. 

MR. Chauncey L. Williams, and his 
friend, Mr. W. H. Winslow, have 
established a little print shop at River 
Forest, Illinois, to be known as 
The Auvergne Press. Here they propose to 
print privately from time to time some choice 
little volumes of books. Both men are 
amateurs in the craft, but their first book, 
The Eve of St. Agnes, by John Keats, with 
an appreciation by Leigh Hunt, is a very 
creditable piece of work and most interesting. 

MORE or less experience with large 
commercial houses, who spend 
hundreds of thousands of dollars in 
advertising, leads one to believe 
that no class of composition calls for greater 
skill and ingenuity on the part of the com- 
positor than the setting of advertisements. 
The compositor who can tell a story forcibly, 
can tell it with some beauty and in small 
space, is both valuable and rare. An agate 
line, more or less, often means, in the mak- 
ing of a large contract, many thousand 
dollars; to save that line and not sacrifice 
the strength of the advertisement is often a 
difficult problem. 

The writing of advertising matter has 
developed, not only into a profession, but 
almost to an art. A poorly-set advertise- 
ment looks cheap ; the impression it creates 
is cheap ; and in all advertisements that 
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appeal to refined tastes — such as silverware, 
jewelry, etc. — to look cheap or vulgar is to 
prove poor salesmen ; they will obtain no new 
customers, and create no new demand. 

This is also very true of book advertise- 
ments. An advertisement may be in 
appearance either wholly dry, dead, and 
uninteresting, or bright, snappy, and full of 
life j and in being one or the other it clearly 
prejudices us for or against the book adver- 
tised. Where a full page is being used, the 
beauty and strength of the advertisement 
depend quite as much upon that part of the 
paper which is blank as upon that which is 
printed ; for if one may be tempted to look, 
one may be tempted to read. 

Of the book advertisements appearing 
from month to month in the magazines, none 



seem to me to be more interesting than those 
of Charles Scribner's Sons. The copy was 
evidently prepared to fill certain spaces, thus 
leaving little to the judgment of the com- 
positor. Other advertisements which stand 
out clearly, suggest good taste, and mark as 
individual the work of the publishers, are the 
announcements of Copeland & Day. These 
advertisements are designed by Mr. Day, who 
also designed the books which they announce, 
and with which they are quite in sympathy. 

ANTIQUE and deckle-edge papers 
enter so largely into the making of 
books to-day that printers cannot do 
better than to study the styles of type 
composition that were in vogue when all books 
were printed upon hand-made papers. A 
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knowledge thus gained should prove of great 
value, especially in the setting of title pages. 

The general style and make-up of a book 
rests almost wholly with the publisher. He 
it is who determines upon the face of type to 
be used, the width of margins, etc. ; but when 
it comes to setting the title page, some one 
compositor reigns supreme in each shop, and 
the shop which has a good man for this class 
of work strives to retain him. 

The only face of Roman type which seems 
appropriate to antique paper is that which is 



known as Caslon. When types were fewer, 
and the craft of printing less abused than it is 
now, this was the only type used in book 
work ; and some of the title pages in our 
earlier books are extremely interesting and 
suggest motifs which may well be carried out 
to-day. Taking suggestions from these books, 
we have set a few pages, using as subjects the 
titles of some modern works. 

There seems to be an unwritten law which 
we are supposed to follow in this class of com- 
position ; and yet one should be a little brave 
and daring, purely for the joy of getting out 
of the old beaten track. 

THREE examples of type composition 
worthy of high praise are the covers 
for The Book Buyer, Chas. Scribners 
Sons; Dr. Jameson's Raiders, R. H. 
Russell ; and The Expositor, Dodd, Mead & 
Co. They show a revival of simple and 
healthy forms of display which is very pleasing. 
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